CUSTOMER RESPONSE SUMMIT

austin

SEPTEMBER 18TH - 20TH, 2016

LEADERS LEARNING FROM LEADERS

September 18th-20th, 2016 Customer Response Summit is taking on the live music capital of the world - Austin, Texas.
Our Summits will continue to embody, Leaders Learning From Leaders, tackling the evolving challenges and
opportunities that customer professionals face, in the multidimensional world of service and experience.
Network with a passionate, dedicated group of customer driven professionals who are open and willing to share best
practices and opportunities for improvement. Stay on top of the latest industry trends and take back actionable ideas
that will energize and strengthen your customer experience operations.

VENUE &
ACCOMODATION
JW Marriott Austin
110 E 2nd Street
Austin, TX 78701

JW MARRIOTT
AUSTIN
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we are
customer
driven

THANK
YOU
to the 2016 Advisory Board
Jeff Camp
Vice President,
Call Center Operations
TXU Energy

LeAnne Crocker
Global Director - Reservation Services,
Operations Design & Learning
Communications
Hyatt

Customer response SUMMIT
AUSTIN - SEPT. 18-20, 2016

Tim Hickler

The Customer Response Summit is about

Catherine Jensen

connecting with like-minded peers that are obsessed with serving the
customer. CRS provides many great opportunities to network and learn
from attendees, speakers and industry experts.
• Identify best practices and discuss innovative ideas on how to serve your
customer, through emerging channels.
• Ensure your brand is part of the customer success movement.

VP WW Customer Service Operations
Amazon

Vice President, Customer Experience
Sony Computer Entertainment
America LLC

Michael Martin
Senior Vice-President, Retail Distribution
& Channel Strategy & President’s Choice
Financial Operational Effectiveness
CIBC Retail And Business Banking

• Benchmark how brands are servicing the Connected Consumer.
How does your company compare?

Kathryn McGavick

• Brainstorm and create customer care strategy plans within small groups.
You will walk away with knowledge and ideas to take back to your team.

Corporate Vice President,
Customer Support
Outerwall

5 REASONS TO REGISTER
1
2

3

Real Brands, Real Insights The best minds

in customer care and customer experience will be on hand to educate,
motivate, and inspire new ideas for you to take back to your team.

Awareness and Education Working with our

research partner COPC Inc., Execs In The Know creates a bi-annual Customer
Experience Benchmarking Study. One installment focuses on Corporate
Insights and the other on Consumer Insights. While at CRS Austin you will get
the opportunity to review the 2016 Consumer Report in detail with industry
experts.

Connections We love to network! Networking is the

cornerstone to learning, opportunities, and fun. Each day has customized
networking events. In addition, we create networking “moments”
throughout the conference agenda to ensure that even shy people are
comfortable enough to network.

4 Personalization Our team is focused on ensuring that

you get the most of your conference experience. We strive to understand
your conference goals and help you find the right information and contacts.
We focus on developing the right size and the right audience for each event,
to help ensure your experience exceeds your expectations.

5 proven track record 95% would recommend the CR

Summit events to a friend or co-worker and 98% were satisfied with overall
content of the forum. The proof is in the numbers.

REGISTER: execsintheknow.com/events/crs-austin/

Sally McMahon
Vice President Channel Management
SiriusXM

Lisa Oswald
Senior Vice President,
Customer Service
Travelzoo Inc.

Andrew Pine
Vice President,
Customer Relations
Porsche Cars North America

Razia Richter
Senior Vice President
Chief Customer Officer
Petco

Ginna Sauerwein
Managing Director
FedEx Services

Scott Shute
Vice President of
Global Customer Operations
LinkedIn
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PRE-CONFERENCE
SUNDAY, SEPTEMBER 18, 2016
1:00 P.M. - 2:00 P.M.
LEADERS LEARNING FROM LEADERS - CHANNEL SUPPORT
The impacts of multi-channel and omni-channel management are felt throughout the organization. Supporting
areas are impacted and need to change in order to support new operation models effectively. Pick a topic below
and join your peers for an informal discussion on a shared topic of interest. These are small groups, driven by the
voices in the room. A moderator will be provided in each room, but the attendees will set the detailed discussion
for the selected topic.
Quality

BUILDING a
Business Case

Internal Talent
Pool

TRAINING

Room 303

Room 304

Room 310

Room 311

2:00 P.M. - 3:00 P.M.
LEADERS LEARNING FROM LEADERS - CHANNEL MANAGEMENT
The goal in CX is to create an integrated and seamless experience, but the channels are distinctly different. Each
channel has its own opportunities and challenges.
Bring your voice and share what is keeping you up in a select channel area, or share a best practice. These are
small groups, driven by the voices in the room. A moderator will be provided in each room but the attendees will
set the detailed discussion for the selected topic.
VOICE

INTERACTIVE

social

MOBILE

Room 303

Room 304

Room 310

Room 311

5:30 P.M. - 7:30 P.M.
WELCOME RECEPTION & REGISTRATION
Location - Lakeview Terrace

SPONSORED BY:

REGISTER: execsintheknow.com/events/crs-austin/

#CRSUMMIT

3

CUSTOMER RESPONSE SUMMIT

austin

SEPTEMBER 18TH - 20TH, 2016

CONFERENCE DAY 1
Monday, September 19, 2016
7:30 A.M. - 8:30 A.M.
REGISTRATION & BREAKFAST
Location - Lone Star South Foyer

8:30 A.M. - 8:45 A.M.
CONFERENCE KICKOFF
Location - Lone Star Salon F-H

8:45 A.M. - 9:30 A.M.
A HUMAN FACE ON DIGITAL COMMERCE
Broadband wireless, nearly ubiquitous in many places around the world, has utterly transformed consumer
expectations of a shopping experience. Mobile devices allow buyers to browse the world’s inventory, and global
platforms like eBay allow for the creation of marketplaces for merchants of every stripe to sell their wares around
the world. Machine learning and other algorithmically-based tools allow for personalization that can mimic
familiarity.
And yet, at the end of the day, commerce is essentially two people who have decided to trade goods for value in
a mutually satisfactory way. This implies a degree of trust and reliability in those interactions that companies like
eBay strive to provide. And yet, for some companies like eBay, when either trading partner needs help, there’s still
the need for a human face on digital commerce.
Mr. Boehm will talk about some of the challenges of creating and maintaining order in what can be a chaotic
environment, and about the evolving demands placed on customer service professionals to keep up with the
demanding technologically complex, and widely diverse nature of this phenomenon.

KEYNOTE
Steven Boehm
SVP, eBay
Marketplaces
Global Customer
Experience

“

I’ve told everyone this is clearly one
of THE BEST conferences I’ve ever
attended. The balance of ‘work’ and
‘fun’ throughout was excellent, and
the content, overall, was superb.

REGISTER: execsintheknow.com/events/crs-austin/

”
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9:30 A.M. - 10:45 A.M.
INSIGHTS INTO THE CUSTOMER JOURNEY — THE 2016 CXMB SERIES
CONSUMER RESULTS
Join COPC Inc. as they moderate a select
group of industry leaders for an engaging
and entertaining exploration of key
findings from the 2016 Consumer Edition
of the Customer Experience Management
Benchmark (CXMB) Series. The CXMB
Series report, a collaboration between
Execs In The Know and COPC Inc., is
published bi-annually and features both
Corporate and Consumer Editions.
The multi-channel journey, consumer
preferences and expectations — even a
new millennial section — they are all a
part of this year’s CXMB Series report. With
most CXMB data points now reaching back
to 2014, you’ll get a firsthand hand look at
emerging trends and listen in as industry
leaders discuss their significance, and
spotlight how they are working to improve
customer experience at their own
organizations.

PANEL

Judi Brenstein
Vice President

Bob Ferguson
VP, Global
Customer
Experience &
Planning

Becky Ploeger
VP of Contact
Centers

Belarmino
Castellanos
Director,
Restaurant
Support Center

10:45 A.M. - 11:15 A.M.
NETWORKING BREAK

REGISTER: execsintheknow.com/events/crs-austin/
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11:15 A.M. - 12:45 P.M.
CUSTOMER SHOP TALK
Customer Shop Talk sessions are small industry expert led discussions, on a laser focused topic. Join a group
that is addressing a topic that is top of mind for you. Customize your agenda by picking which sessions to
attend. Each discussion allows you 30 minutes to collaborate with your peers on your topic of choice.

SHOP TALKTOPICS
Topic: How to Launch Text Message Customer Service
Location: Room 310
Consumers have become “rewired” mentally and emotionally to their smartphones and tablet devices, which have caused them to
increasingly abandon traditional customer support channels in favor of digital and self-serve options. Allowing your consumers to text
your customer care team is a giant leap forward in meeting their digital and mobile expectations.
Discover all of the elements needed to successfully launch text message customer service, including: Text enabling your toll free
number, allowing your customers to pivot out of a phone IVR into a text conversation, implementing “Click to Text” on your website, CRM
integrations or simple customizations, opting in/opting out, recruiting the right talent, training courses, reporting and quality, after hours
strategies, escalations....and more!

Topic: Five Best Practices to Ensure your Quality Program is Aligned With the Customer Experience
Location: Room 311
Do you routinely see high quality scores but low customer satisfaction results? Are you spending money on quality staff, tools, and time
but aren’t improving the customer experience? Have you ever wondered if “turning off” your quality program would really matter?
If you answered “yes” to any of these questions, this is a session you won’t want to miss. We will review why there is often a disconnect
between quality scores and customer satisfaction results. We will also explore the reasons many quality programs don’t result in actual
performance improvement. To solve these problems, we will present five best practices to ensure your quality program adds value to your
organization and, most importantly, improves the customer experience.
Quality programs can provide your organization one of the greatest returns-on-investment, if done correctly. We’ve worked with clients
throughout the world to redesign and implement quality programs that are directly linked to the customer experience and improve
overall performance. This interactive discussion will leave you with practical and proven solutions that will breathe new life into your
quality program.

Topic: Multi-Channel is the new Normal – Get Onboard With What you Really Intended to Achieve: Omni-Channel
Location: Room 303
We have all worked hard to implement Digital Channel solutions. Chat, Email, Social Media, Mobile Apps, etc. Along the way, we lost track
of Voice. Sure, we still have our legacy IVR and ACD solutions, but voice is still a silo, separate from the Digital Channels. So how do we
solve this issue? Join us to learn best practices and how to actually BUILD an Omni-Channel application focused on seamlessly managing
Web and Voice channels together.

REGISTER: execsintheknow.com/events/crs-austin/
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SHOP TALK TOPICS CONT.
Topic: Creating Awesome Experiences by Pairing Channels
Location: Room 304

The best things in life come in pairs: peanut butter and jelly, cabernet and steak, Batman and Robin, Sonny and Cher, Face and Book,
and countless others. This is also true in customer engagement as consumers navigate through their preferred way to engage with
enterprises and in doing so often shifting from one channel or device to another. In fact in a recent consumer survey shows that 86%
of customers will change channels and 62% will change devices in a single journey. It just makes sense for companies to pair channels,
meaning tightly integrating channels to render unified experiences even as customers go from self- to assisted-service.
Join us to discuss not only our favorite wine and food pairs but also pertinent industry perspectives that include: - What channel pairs
are most effective in today’s customer engagement - How to assess journeys and identify which channel pairs are the best for your
organization - Where to get started and how to be successful in creating a real omnichannel strategy and experience.

Topic: NextGen Digital Innovation and Engagement
Location: Room 306

By 2020 90%+ of engagements are predicted to start online but major silos continue to exist across web, voice, callback, mobile app,
text, email, video, and other channels. This shop talk will share a revolutionary approach/use case to allow all channels and individual
customer preferences to be integrated into the web to provide a seamless, effortless, personalized, natural omnichannel journey for
customers, using multi-modal technology that Gartner and others see transforming the next wave of CX.

Topic: CX Personalization Research: How to Personalize Agent Interactions in Ways That Matter to Customers
Location: Lonestar Salon E

Personalizing customer experiences (CX) is always a hot topic, but companies often invest too much time and too many resources in
things that don’t matter much to customers. The reason? Most CX leaders don’t know what consumers really want in a personalized
interaction.
That’s just one of the findings from our recent study of over 3,000 U.S. consumers. Uncover the data-driven guidance you need to deliver
personalized interactions across the customer journey – guidance that will result in better business outcomes, achieved faster and
without wasting resources on the wrong activities.

12:45 P.M. - 1:45 P.M.
LUNCH

REGISTER: execsintheknow.com/events/crs-austin/

#CRSUMMIT

7

CUSTOMER RESPONSE SUMMIT

austin

SEPTEMBER 18TH - 20TH, 2016

1:45 P.M. - 2:30 P.M.
LESSONS FROM RETAIL- INCREASING MARKET SHARE THROUGH
CUSTOMER EXPERIENCE
At the Customer Response Summit in
February we learned about the latest
trends, innovations, opportunities and
challenges that three of retail’s biggest
companies tackled during the 2015
holiday season. With the 2016 holiday
season right around the corner, the team
will share their thoughts and insights
around creating the best customer
experience.
Join Mary Murcott, President of the
Customer Experience Institute for Dialog
Direct as she moderates this panel of uber
savvy retail customer experience experts
on what it take to deliver the best possible
customer experience during the incredibly
busy and dynamic holiday season.
As a participant, you are invited to weigh
in on your experience, offer advice and ask
your brilliant questions of the panelists.
Participants will take away key learnings
around customer buying shifts to
understand how to apply lessons learned
to various industry customer service
programs.

PANEL
Mary Murcott
President,
The Customer
Experience
Institute

Michele Watson
VP Customer Care
Payments & Risk

Jennifer Hanson
Sr. Director
Target.com Guest
Services & Gift
Card Operations

Kira Kennedy
Director of
Customer
Experience

2:30 P.M. - 3:15 P.M.
CASE STUDY
TBA.

REGISTER: execsintheknow.com/events/crs-austin/
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3:15 P.M. - 3:45 P.M.
NETWORKING BREAK
3:45 P.M. - 4:30 P.M.
DIGITAL STRATEGIES FOR THE CUSTOMER JOURNEY
No matter what industry you serve, technology is changing the way we engage, service and communicate with
consumers. Now more than ever, consumers are demanding interactions and relationships with brands on their
own terms:
•

Analytic driven notifications, transactions, recommendations…

•

Channel of choice: voice, text, social, web…

•

Seamless integration across touch points with your brand

•

Advancements in digital, mobile, connected device offerings

So what does this mean for companies? They
need to continually target opportunities to
innovate at each touch point with their
clientele. From the rearchitecting of consumer
portals & apps to advancements in connected
services and predictive analytics, companies
must establish lighter more agile delivery
models to meet market demands.
Through the establishment of multidisciplinary co-creation teams, leading
companies are able to quickly prototype,
implement and measure results at a fraction of
the time of traditional models. This is
accomplished by solutioning digital products,
services and interactions from the customer’s
perspective vs. building solutions for customers
from a corporate perspective.
Join us for an active dialog focused on the
coming together of digital strategies, consumer
analytics and co-creation teams to meet
consumer demands. Sample discussion points
will include: M2M analytics driving seamless
transactions across brands, rapid prototyping
of mobile banking products to meet diverse
consumer needs among many more.

PANEL
Mike Small
EVP

Kevin Whitlow
Experienced
Operations &
Service Delivery
Executive
Sabrina Burgi
VP, Global
Customer Care &
Operations

Mark Groveunder
VP, Customer
Service PanAmerican Region

REGISTER: execsintheknow.com/events/crs-austin/
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4:30 P.M. - 5:15 P.M.
PREPARING YOUR TEAMS TO SUCCEED IN A SOCIAL & DIGITAL WORLD
As an early adopter, Hyatt has been providing
customer service on social platforms since 2009.
Recognized as a market leader and continued
innovator in this space, Hyatt recently
demonstrated their innovative-thinking by
being one of the first brands to start using
Facebook Messenger to help guests with their
customer service needs. LeAnne Crocker and
Denise Pullen will share some key operational
strategies that have shaped this award-winning
journey.
In this discovery session, join us to discuss:
•

Customer-centric strategies that
demonstrate care

•

Hiring and training right – even ‘Remote
Agent’ hiring strategies

•

Always-on Innovation

•

And more

KEYNOTE
LeAnne Crocker
Global Director
- Reservation
Services,
Operations
Design & Learning
Communications
Denise Pullen
Assistant Director
of Operation
Design & Learning
Communication

6:15 P.M. - 7:15 P.M.
COCKTAIL HOUR
Location - Brazos Room

SPONSORED BY:

REGISTER: execsintheknow.com/events/crs-austin/
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7:15 P.M. - 10:30 P.M.
EVENING NETWORKING EVENT
Join us for entertainment, fun, and conversation with your peers!

SPONSORED BY:

CONFERENCE DAY 2
Tuesday, September 20, 2016

8:00 A.M. - 9:00 a.M.
REGISTRATION & BREAKFAST
Location - Lone Star South Foyer

9:00 A.M. - 9:15 a.M.
DAY 2 KICKOFF
Location - Lone Star Salon F-H

REGISTER: execsintheknow.com/events/crs-austin/
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9:15 A.M. - 10:00 A.M.
TECHNOLOGY, INNOVATION, AND DISRUPTION
The digital revolution continues to roar across the globe, changing the landscape of how businesses engage with
their customers. The foundation of a curated dialog with your customers is a deep understanding of who they are
and what they like. Once the foundations (analytics) are established, companies are redefining how and where they
sell, service, and ultimately build a quality and long last relationship their customers.

KEYNOTE

Bobby Morrison
SVP - Wireless
Digital Operations

Mr. Morrison will speak to the challenges
facing corporations today and how Verizon
is navigating the internal business
transformation that is required to, very
intentionally, disrupt the competitive
landscape, and enhance their value
proposition to their customers and
shareholders.

PANEL
10:00 A.M. - 11:00 A.M.

Ratul Sengupta
VP, Client
Engagement

THE FUTURE OF CUSTOMER
SERVICE AUTOMATION
Cross-industry business execs are under
intense pressure to decrease spend while
improving top and bottom line revenues,
while also increasing customer satisfaction,
loyalty and lifetime value. Various types of
automation are helping retailers achieve
these goals. Some examples include: self
service FAQs on web and mobile apps, web
and mobile app avatars, and for back office
– robotic process automation – to remove
people from rules-based decision making
and moving them to higher-cognitive
problem solving. These improvements help
transform businesses.

Shannon Hodges
VP of Customer
Care Operations

Phil Leininger
VP of BIS Specialty
Operations

Leah Monica
General Manager
Corporate
Member Service
Centers

REGISTER: execsintheknow.com/events/crs-austin/
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11:oo A.M. - 11:30 A.M.
NETWORKING BREAK
11:30 A.M. - 12:30 P.M.
CUSTOMER EXPERIENCE MEET-UPS
LOCATION: Room 303

LOCATION: Room 310

TOPIC: From Multichannel to Omnichannel:
Road Bumps & Road Maps

TOPIC: Where’s the Love? Get Your Customers
to Adore Your IVR

DESCRIPTION: Our industry hypes the words
“multichannel” and “omnichannel,” often using
the terms interchangeably. But what exactly
is omnichannel and why is “omnichannel” the
latest hype? And, even more importantly,
what does it take to deliver an omnichannel
experience?

DESCRIPTION: In today’s competitive
customer experience landscape where
gaining customer loyalty is paramount,
reducing customer effort to create a positive
interaction is key. The initial touchpoint for a
call, the IVR is often seen as anything but the
key to creating a positive experience. They
are often seen by customers as a blocking,
versus enabling, technology because most
IVRs deliver an inefficient (for consumers) and
impersonal experience. The reality is that even
in an omni-channel world, IVR’s will continue
to be relevant, so how do we transform the
IVR experience into an opportunity to gain
customer loyalty? Critical new capabilities
are needed to transform them into a richer
self-service experience. Join our session to
learn about 8 ways to help endear your IVR
to your customers – with modern capabilities
including experience continuity, in-queue selfservice, Text2IVR among others – and help you
capitalize on your customer’s first impression.

In this session we take a look both at
the similarities and differences between
multichannel and omnichannel contact
center strategies. We will also examine how to
effectively transition and evolve from multi to
omnichannel. Through a vibrant discussion we
will delve into potential organizational solos,
end-to-end processes, enabling technologies
and governance factors that may impede
the process and how to effectively mitigate
them. We will share best practices, proven
methodologies, and do’s and don’ts for
achieving an omnichannel experience for your
customers.

Amit Shankardass
EVP Marketing

REGISTER: execsintheknow.com/events/crs-austin/

Abhay Prasad
Senior Director Self-Service
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12:3o P.M. - 1:15 P.M.
DRIVING CUSTOMER EXPERIENCE TRANSFORMATION FROM
CUSTOMER FEEDBACK
EA Site Tour to Follow
Being voted “the worst company in America”
by Consumerist readers two years in a row
was a defining moment for EA. Some
companies may have diluted the feedback,
classifying it as “just an online survey”, but EA
Executives knew that it was their customers
who took that survey, and Chairman Larry
Probst vowed that it would never happen
again.
EA’s shift to a “Players First Culture”, informed
EA where opportunities were, and investing
in customer experience was one place to
start. Join John Pompei, Head of Customer
Care Operations WW for EA, as he shares their
transformation, which relies on customer
feedback, by looking at their culture, use of
technology and much more.

KEYNOTE
John Pompei
Head of Customer
Care Operations
WW

1:15 P.M. - 2:15 P.M.
LUNCH

3:00 P.M. - 5:00 P.M.
INDUSTRY TOUR - ELECTRONIC ARTS (EA)
Come experience the EA Austin location, home to EA’s WW Customer Experience Center, IT Operations and the
EA BioWare Studio, where Star Wars: The Old Republic was developed. Experience this state of the art care center
and game studio where the employees and customers’ experiences are top of mind. Join us as we explore and
learn about EA’s customer care operations, CX Lab, and much more!

REGISTER: execsintheknow.com/events/crs-austin/
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PRICING
corporate brand attendee
Definition: I am a customer service/customer experience professional representing a brand. ie Target, FedEx, Amazon,
etc.

Early Bird - Register by
July 7, 2016
(USD)

Early Bird - Register by
Aug. 17, 2016
(USD)

Full Price
(USD)

$999

$1,099

$1,299

Corporate Brand

SPECIAL OFFERS
1 Get 50% Off.

First Time Attendee?

“

2 If you’re a previous CR Summit
Refer a friend

attendee & invite a guest to attend
with you, receive a special discount
for you and your guest.

Well organized and valuable
sessions. The networking
opportunities to talk to peers in the
customer space is highly valuable.
- Aaron McMillan, Managing
Director – Quality Services,
Applications & Refunds, United
Airlines

”

“

Action packed. Great mix of brands.
- Michael Martin, SVP, CIBC

”

to bring a group?
3 Want
Bring three or more guests &
receive a discount.

“

The intimate size and very timely
and relevant nature of the content
presented made this event the most
valuable event I’ve attended in 15+
years.

”

How to Register

execsintheknow.com/events/crs-austin

questions?
info@execsintheknow.com

#CRSUMMIT

15

CUSTOMER RESPONSE SUMMIT

austin

SEPTEMBER 18TH - 20TH, 2016

A MEETING OF THE BRIGHTEST
MINDS IN CUSTOMER EXPERIENCE
We know that your time is incredibly valuable and take that into consideration to ensure the best speakers, content,
attendees, and experts are in the room, so that you can learn valuable insights, lessons, and best practices to
strengthen your own brand strategies. At CRS Austin you will team up with the most inspiring minds in the industry
that are devoted to creating increased competitive advantage, through the service channel. Through education,
collaboration, networking, and moments of awe you will leave CRS inspired to create a new frontier of service, ready
to compete in the experience economy.
If you are a Manager, Director, VP, or C-Level employee, and focus on the customer or overall customer experience,
then this is the event for you. Whether you’re in Marketing, IT, Operations, etc. there is something for everyone at CRS
Austin. Step out of your customer service comfort zone and join us to expand your industry knowledge, network with
other like-minded individuals, and experience a bit of personal growth, in a positive, relaxed setting.

brands that have previously attended
Proudly Canadian. Border-free shopping.

“

Chad’s ability to connect people
creates a strong community feel and
helps to break down barriers. The
panels are great because you hear
many points of view.

”

- Shellie Dow, Sr. Director, Contact
Center, Nintendo of America

“

Just a great event with the right focus.
If I could only attend one event, this
would be it.
- JC Quintana, Founder, Corporate
Relationship Group

”

“

REGISTER: execsintheknow.com/events/crs-austin/

The food, venue and overall agenda
was excellent. I feel this event has a
higher level attendee which makes for
very productive conversation.
- Ginna Sauerwein, Managing
Director, FedEx TechConnect

”
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SPONSORS

Definition: I represent a service or solution company that is used by the service/experience community. ie. BPO,
software company, etc. In order to attend, I must be a registered sponsor of the forum.
EITK works diligently to create a collaborative environment, with the best subject matter experts in the industry.
Our Business Partners are passionate about driving innovation for today’s “connected consumer.” We strive for an
80-20 (80% Corporate vs. 20% Business Partner/Vendor) split to ensure the right people are part of every event, for a
collaborative and educational atmosphere.
If you are a solution provider (BPO, vendor, etc.) and would like to attend CR Summit, you must do so as a sponsor.
There are a limited amount of sponsorship opportunities still available for CR Summit Austin.
Contact chad@execsintheknow.com to see how you can be involved.

How to Register
execsintheknow.com/events/crs-austin

questions?
info@execsintheknow.com
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