2019 ADVOCACY MARKETING SOLUTIONS
Energize Your Branding Efforts
with Execs In The Know!
UNLOCK THE VALUE OF COMMUNITY
For over 16 years, Execs In The Know has been invested in
servicing the needs of the Customer Experience industry by
building relationships, moderating the conversation, and
generating visibility for industry challenges and solutions.
Along the way we’ve created exceptional value by providing a
forum for brands and suppliers that are looking to connect,
share, and grow.

OUR GOAL FOR YOU:
To drive real value by building
awareness for your brand’s industry
expertise, among a highly
targeted audience of key
Customer Experience
decision makers.

Our community consists of over 50,000 customer experience professionals throughout North
America and the world. These executives and decision makers join our community to share unfiltered
insights and learn best practices from other thought leaders like you.
Through our distinctive brand of advocacy marketing, we are thrilled to offer organizations like yours a
powerful venue for demonstrating domain expertise, engaging key decision makers, and shaping the
future direction of the industry. Along with participation opportunities that put your brand and people
front and center, we also offer traditional marketing opportunities for reaching a highly targeted, highly
motivated audience.

OUR COMMUNITY

CONTACT:
BUILDING BRAND AWARENESS THROUGH TARGETED PARTICIPATION,
DISPLAY OF EXPERTISE, AND RELATIONSHIP CULTIVATION

If you are interested in learning
more about these opportunities,
contact Errol Greene at
errol@execsintheknow.com or
404-805-3923.

2019 ADVOCACY MARKETING SOLUTIONS
Live Engagement
LEAVE A LASTING IMPRESSION
Execs In The Know serves the needs of an amazing community of
passionate and engaged Customer Experience Professionals.
Participate and you’ll interact with Customer Experience leadership
teams from some of the world’s most well-regarded brands.
Furthermore, Execs In The Know plays a very active role in managing
introductions and identifying specific corporate needs that are an ideal
match for your organization’s offerings, so you won’t just be in the
room — you’ll be in the conversation.
Subject Matter Briefings
Investment:
$16,000 - Panelist and Lab Sponsorship
$5,000 - Innovations Lab Only Sponsorship

2019 BRIEFING CALENDAR:
March 12th - San Francisco, CA
Next Generation Technology - Solving CX
Problems with Advanced Technology
May 8th - New York, NY
Next Generation Technology - Solving CX
Problems with Advanced Technology
June 12th - Richmond, VA
Outsourcing Briefing – East Coast
October 22nd - TBD
Next Generation Technology - Solving CX
Problems with Advanced Technology
December 4th - TBD
Driving CX with Predictive Analytics

Focused Subject Matter Briefings offer an un-paralleled opportunity to
meet with CX decision makers, position your brand as expert-thought leaders, share best practices and
unfiltered information with brands who are seeking it, and network with senior industry professionals.
Our 2019 Briefing Series will focus on solving our corporate brand partners’ most pressing customerexperience problems. CX leaders know that the key to deploying effective technology is to first know
what problem you are trying to solve.
As a natural evolution to our 2018 Briefings, the 2019 Briefing Series will focus on solving problems via
technology with a purpose. Corporate brands with pressing challenges will discuss them openly with an
expert panel of CX thought leaders who can help guide them through the complex challenges.
The three primary areas of focus for 2019 will be on addressing problems with efficiency, security, and
quality.
Briefing sponsorship includes three hours of direct engagement with the audience. Briefings place your
brand on stage in a panel format, positioning you and your company
as subject matter experts to an audience that has specific and direct
interest in the subject matter.
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2019 ADVOCACY MARKETING SOLUTIONS
Lunch and Learn
(Limited to Three Events in 2019)
Investment:
Two Sponsors @ $15,000 each
Looking for a way to engage CX professionals in a specific city
or location, via a three-hour engagement? A sponsored Lunch
and Learn may be what you are looking for.
Lunch and Learns offer two (non-competing) sponsors an
opportunity to present their thought-leadership and best
practices around CX-specific topics, through a three-hour
workshop format.
Lunch and Learns offer two 45-minute presentations built around a networking lunch; one prior to
lunch, and the other immediately following. These presentations bring together regional corporate
brands with an interest in your topic, looking for insights and information. Your brand is positioned as
an industry thought leader offering best practices and a Q&A session.
Sponsors have an opportunity to present either before or after a networking lunch and have access to
EITK data and survey results for their presentations.
And because Lunch and Learns are held during workday lunch hours, corporate brand attendance
tends to be high for these events.
CXMB One-Day Industry Workshops
(Limited to Four Workshops in 2019)
Investment:
$15,000 each per city
Execs In The Know corporate brands are attracted to the CXMB Workshop format as they leverage
our research and reporting to provide real-time insights on the most current benchmark data available.
Together with our research partner (COPC Inc.), Execs In The Know produces two annual benchmark
reports. One reports on corporate findings and insights and the second sheds light on consumer
expectations and channel alignment. Copies of the benchmark report can be made available for the
review of the detail work that goes into these reports.
In addition, COPC Inc. and Execs In The Know produce vertical reports that are specific to industry
(Financial Services, Retail, Travel/Hospitality as examples). Brands
relish in the data and sharing that takes places within the Workshops.
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2019 ADVOCACY MARKETING SOLUTIONS
CXMB One-Day Industry Workshops, cont.
Our select sponsors can engage the audience in a 45-minute
presentation, along with joining the executive group throughout the
day of conversations and discovery. You will find unique insights in
the conversations that take place with this incredible access to a
buyer group.
Host a Private Dinner
(Limited to Four Dinners in 2019)
Investment:
$20,000, plus the cost of dinner

Our CXMB Workshop roadshows
typically occur twice a year (Spring/
Fall), with each tour hitting two cities.
Sponsoring a CXMB One-Day
Industry Workshop allows your
brand to take the spotlight in a
close, intimate format, enriching the
agenda and elevating the
conversation through your
thought leadership,
knowledge, and expertise.

Is your organization interested in exploring opportunities with a specific audience? Is there a particular
city you would like to focus your sales and marketing efforts on? Or perhaps a vertical market such as
finance, insurance, hi-tech, or retail?
Sponsored dinners can help you engage prospects and build connections in a more relaxed
atmosphere, where traditional vendor/prospect walls come down and relationships can be more easily
formed.
Execs In The Know can help plan introductions through targeted invitations for a private dinner.
Choose a city in the US or Canada and Execs In The Know will work to fill your dinner event with
10-15 decision makers.
A private dinner is great way to make a soft
introduction and get a handle on needs and fit,
in a pressure-free environment. Experience has
shown this type of venue to be a productive
method for building long-lasting and mutually
beneficial business relationships.
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2019 ADVOCACY MARKETING SOLUTIONS
Digital Engagement
PROMOTE YOUR DOMAIN EXPERTISE
The development and production of high-quality content is a challenge for many organizations, especially
when their main focus is new and better products to serve the needs of their clients. Luckily, Execs In
The Know provides a variety of rich content generation opportunities — many of which provide both
promotional value as well as reusable content that can be distributed through your organization’s own
promotional channels.
Co-Branded Webinars
(Limited to Eight Monthly Webinars in 2019)
Investment:
$12,500
Webinars are a great way to create a content-rich experience that
fully engages the Execs In The Know community.
Unlike other formats, Execs In The Know Co-Branded Webinars
create an environment for high interactivity, and allow for the free
sharing of ideas and concepts through an exchange of digital
content.
Execs In The Know can not only assist in the facilitation and
moderation of a webinar specially designed to feature your brand,
we can also help you create the materials you’ll use as a part of the
presentation. We’ll share our research, knowledge, and
understanding of the customer experience community to help you
choose a relevant topic that will resonate and deliver your message
in a compelling way. We’ll also assist in building an audience and
generating interest throughout the Execs In The Know community around the topic of discussion.
Deliverables include full contact information as well as the completed webinar recording.
Proposed webinar schedule – We are limiting our webinars to just eight in 2019. To reserve and lock in
your date, contact Errol Greene at errol@execsintheknow.com or at 404-805-3923.
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2019 ADVOCACY MARKETING SOLUTIONS
Advocacy Programs
Podcasts
(Limited to Six Total Podcasts in 2019)

Know It All Community Platform
(Available Q2)

Investment:
Series of Three - $4,500
Pocast Featured Inverview - $7,500

Investment:
Sponsor List - $5,500

Podcasts provide an additional way to share your thought
leadership and best practices with our CX brand
community. These online interviews can be used to
highlight your brand’s thought leadership, new technology
releases, innovations in products and services, case
studies, support white papers, and much more.
We offer two sponsorship formats with our podcast
series:
General Podcast Sponsorship: $4,500
This sponsorship offers an opportunity have your brand
highlighted as our podcast sponsor, with your company
name highlighted prominently and thanked during the
podcast. Sponsorships are priced at $1,500 each and
sold in a package of three. This is an excellent, low-cost
way to increase brand awareness within our CX
community.
Podcast Interview: $7,500
Looking for a credible platform to share your thought
leadership and best practices? This sponsorship puts
your brand on the other side of the microphone, being
interviewed directly by Chad McDaniel. Each interview
produces approximately 30 minutes of content and can
highlight your brand’s thought leadership and
differentiation, helping building awareness and credibility
within our CX community.

Know It All is a secure online networking platform where
CX professionals (end users) can connect, share
knowledge, gather industry information, and research
prospective partners and suppliers.
Know It All Offers Our Corporate Brand Partners:
• A one-stop due diligence platform where corporate
brands can review multiple vendors and gain insights
into their solutions and differentiators
• Continued connection with community members
outside of EITK events
• Q&A in a private setting
• Supplier and service recommendations
• Holistic database of supplier and service
• Continually updated content
Benefits for Sponsors:
• Opportunity to showcase their products and services
to corporate brands engaged in due diligence
• Receive endorsements from corporate brand
executives
• A chance to share content and thought leadership with
our CX community

This sponsorship is priced at $7,500 and includes rights
to the deliverable podcast. Sponsors can then further
promote their interviews on LinkedIn, their website, via
press releases, and more.

BUILDING BRAND AWARENESS THROUGH TARGETED PARTICIPATION,
DISPLAY OF EXPERTISE, AND RELATIONSHIP CULTIVATION
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errol@execsintheknow.com or
404-805-3923.

2019 ADVOCACY MARKETING SOLUTIONS
Thought Leadership Promotion
Thought Leadership Email Promotion
(Limited to One Per Month in 2019)
Investment:
$5,000
Already have effective content, but searching for new people to present it to? Want to affordably get your message in
front of tens of thousands of customer experience professionals? An Execs In The Know Thought Leadership Email
Promotion can be a highly effective way to do it. Regardless of whether you want to promote an event, product, or
specific link, we can carry your content to our highly targeted network list to help your message be heard.
The Execs In The Know digital rolodex is 20,000+ contacts strong, and each of these individuals are a quality target
for your message. We offer the functionality of creating and/or sending media rich HTML email campaigns that enjoy
high open and click rates.
Reach new markets and contacts with your content. Thought Leadership Email Promotions provide an excellent
option for companies seeking an affordable way to get their message, knowledge, and expertise in front of decisionmaking customer experience professionals.

Digital Engagement/Content Creation (Authorship and Design)
Investment:
Approximately 2,000-3,000 words - $5,000
Copy + Graphic Design - $7,000
Pricing TBD for Larger Projects
You understand your brand and your offering, and we understand what is relevant and of interest to customer
management professionals.
Together, we can work to develop powerful written content that speaks to the needs of the CX community, by
highlighting the thought leadership and value proposition of your organization in an educational and credibility-building
way.
Whether you’re looking for a turnkey content solution or would just like some insightful feedback, we can help craft a
message that resonates and influences. Our content creation services offer both copy and design options, and
extend to industry blogs, articles, newsletters, white papers, marketing materials, and beyond. We also have optional
extensive publishing and production capabilities to help ensure that the
quality of your delivery matches the quality of your message.
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Research Underwriting
Investment:
$12,500
Vertical Research: The CXMB Industry Insights Series is an extension of our wider CXMB Report, with a
laser focus on a specific industry. Partnering with COPC, Inc., Execs In The Know creates industry-specific
insights into consumer opinions and behaviors, on a specific industry. Sponsors of this opportunity gain
great context and intelligence into verticals that are in their target market. It provides great content to share
with your audience, to help fuel insightful conversation.
Sponsor Involvement: Sponsors can help build a question module for the survey, as well as provide a
commentary perspective on the survey results.
Sponsor Use: Sponsor can present findings at
competing conferences/events, use in their marketing
materials, and on their digital properties. When
presenting any findings related to this report, all parties
must use proper attribution (i.e., CXMB Industry
Insights: Financial is sponsored by XXX, and is
produced by Execs In The Know and COPC Inc.).
Ownership: COPC Inc. and EITK will jointly own the
database containing the data that is collected in the
surveys. COPC Inc. will have exclusive ownership of
final reports, but assigns a perpetual, non-revocable,
royalty-free license to EITK and XXX for use of the final
report without limitation.
Distribution/Promotion: EITK and COPC Inc. will assist in distributing and building awareness for the report
among the EITK and COPC Inc. communities.
Promotional activities include, but are not limited to:
• Press releases
• Multiple blog posts (examples include: infographic, interviews with execs, etc.)
• Website placement and highlighted for at least a month in one of our homepage banners
• Postings on all our social networks
• Sharing in the 4 EITK LinkedIn groups via a group announcement
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Execs In The Know Website/Social Networks
Investment:
$12,500
Every day, the Execs In The Know website is visited by a wide variety of industry professionals. Some come to learn
about our events, some come to explore our industry resources, and some come to participate in our benchmarking
research.
Through specific site advertising opportunities, you can build value by
capturing and redirecting the attention of this traffic. Here are a few
specific ExecsInTheKnow.com options:
LinkedIn Social Media Promotion Investment: $1,500
One group announcement to our LinkedIn group of 37,000 CX leaders,
“Worldwide Contact Professionals.”
Website Banner Ad Investment: $1,500
Create a custom advertisement to be displayed in a prominent position
on the EITK homepage of the website for the duration of one month.
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